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Can You Find the Brians wick Artist? 



by Martin Bryan 

The photograph appearing on the cover of this is- 
sue does not feature the Missouri Jazz Band — a pseudo- 
nym used on Banner, Regal, and associated labels of the 
1920's. Rather, the musicians were all inmates of the 
Missouri State Penitentiary sometime in 1923 or 1924! 

In this age of a hue and cry for prison reform, I find 
it intriguing to think that a jazz or dance band was 
one form of recreation (or rehabilitation) at the Miss- 
ouri Pen some sixty years ago. Further examination of 
the photo reveals a microphone against the wall! Were 
they also doing radio broadcasts? 

While we have been unable to determine the person- 
nel in the photo, we do know the identity of the pian- 
ist. He was Harry M. Snodgrass, who later became a 
genuine Brunswick artist. A letter from H. F. Lauf, 
records officer at the state penitentiary reveals that 
Snodgrass was "received" at the Jefferson City facility 
at age 27 on July 19th, 1923. He was sentenced to a 
3-year term for assault with intent to rob. He was dis- 
charged on January 1 6 , 1925, and Mr. Lauf states that 
he "died some years prior to 1947." 

Fate must have been kind to Harry Snodgrass, for 
he landed a job broadcasting from radio station WOS, 
located in Jefferson City, and a recording session with 
Brunswick soon after his parole. Indeed, the prison 
dance band may have broadcast over WOS (which Mr. Lauf 
feels was located at that time in the state capitol 
building), so the transition to the station in civilian 
life may have been relatively expedient. We do know 
that from approximately one month of his release he was 
established enough as a radio musician to be making 
records for Brunswick - probably in their Chicago stu- 
dio. Also in 1925, his composition "The Nfoonlight, A 
Waltz and You" was published by the well-known firm of 
Leo. A. Feist, Inc. 

Written and Played by Harry M. Snodgrass, Famous Radio Entertainer, Station W.O.S. 



The Moonlight, A Waltz And You 

WALTZ j !v HARRY SNODGRASS 

‘ TED KOEHLER & 




The records are unusual in that most of them fea- 
ture spoken introductions by J. M. Witten of the Jef- 
ferson City station - a practice which the phonograph 
industry had a,ll but abolished some two decades earli- 
er! In a style which may have been prevalent in the 
early days of radio, Witten announces in his mid -west- 
ern drawl: "Doubya 0 S Jeff err —son City Miss- 
ouri the King — of the Ivories will play his fam- 

ous interpretation—— of 'Three — O'clock — in — the — 
Morning.'" (The word "the" is always pronounced "thee" 
by Witten.) At a later recording session, Witten 
sounds a bit less stiff when he says: "Here we are 

again and this time Harry M. Snodgrass will play 

'The — World — is — Waiting — for — the — Sunrise.'" Was he 
speaking so slowly and distinctly so he could be heard 
and understood over any interference he was used to as 
a broadcaster? Another announcement, probably done at 
the same time, says: "Harry — M. — Snodgrass, who gained 
fame as 'King of the Ivories' while broadcasting from 

Doubya 0 S Jefferr — son City, Missouri 

will play 'The — Prisoner's — Song.'" (Did the "King" 



wince a bit as this title was being announced?) 

That's all I can tell you about the somewhat un- 
usual career of this obscure recording artist. He 
seems not to have visited any recording studios after 
his 1926 session, either as a soloist or member of a 
dance orchestra; and I have not noticed his name in 
connection with any other compositions. Mr. Lauf did 
say that "Throughout the years we have gotten requests 
from various parts of the country and the world con- 
cerning Mr. Snodgrass," so at least we know he is not 
completely forgotten. 

Brunswick Records : titles marked with asterisk have 
spoken introductions by J. M. Witten. 

Circa February, 1925 - acoustically recorded: 

2850 - "Three O'clock in the Morning (matrix 14976) 
2850 - The Moonlight, A Waltz and You (matrix 14999) 
2852 - Blue Evening Blues (no visible matrix no.) 
2852 - "Dusting the Keys (matrix 14995) 

Circa March, 1926 - electrically recorded: 

3137 - "Canadian Capers (no visible matrix no.) 

3137 - *The World is Waiting for the Sunrise " " 

3138 - '“The Prisoner's Song » » 

3138 - "Land of My Sunset Dreams " » 

Special thanks to reader Bob Gordon for supplying the 
cover photo. The original was on a postcard which 
identifies the pianist (marked with an "X") on the re- 
verse side. 

Off The Record; or 

“Play That Part Again!” 

Just one entry this time, but it's a dandy. War- 
ren L. Jacob writes of an interesting discovery his 
friend Don Peak recently made about a Gene Austin rec- 
ord. The disc in question is Victor 20143, "Me Too" 
coupled with "For My Sweetheart." Don noticed a great 
deal of rumbling noise on the first side when played 
through a modern system, and he wondered what the 
source was and why the record was ever released. If 
you have a copy of the record (take 1 appears to be the 
only one recorded and released), play it through and 
listen in the following places: 

1st verse: nothing noticeable 
1 st chorus : " ' cause I don ' t care and I don ' t 

mind (rumble)..." 

" " "Giddy-up, giddy-up , giddy-up , giddy- 

up, so the parson will know (long 
rumble) ..." 

2nd verse: nothing 

2nd chorus: "...anywhere she goes you'll find 

( short rumble ) . . . " 

piano passage: rumble near beginning 
" " rumble near middle 

last chorus: "Up the hill and (loud, long rumble).." 

Don decided to do a little detective work one 
weekend while doing research at the Los Angeles public 
library. He looked up The New York Times for August 
13, 1926 (the day after the record was recorded), and 
sure enough! New York had experienced one of the worst 
series of thunder storms on the 12th! The front page 
headlines read, "STORM TIES UP CITY TRAFFIC, FLOODS 
SUBWAYS, KILLS BOY; LIGHTNING STARTS 15 FIRES." The 
paper went on to read, "Many Hurt As Bolts Hit/Windows 
Are Smashed and Cornices Tumble From Buildings/Storm 
Records Exceeded/Weather Bureau Reports Rainfall of 
3.24 Inches — Radio Broadcasting Is Halted." The ar- 

(cont. on page 10) 



This is the sort of printed matter which the Edison Co. furnished to its artists to augment their own pro- 
grams, etc. It*s interesting to note that Ellison was based in Hollywood long before it became the fashionable 
home for so many in the movie industry. (Courtesy of Archives and Library, The Fdison Institute, Dearborn, Ml) 




GLEN ELLISON, the renowned 
baritone and entertainer, who is widely 
known throughout the United States 
and Canada, was born in Glasgow, 
Scotland. He came of musical parents, 
and at an early age he gave evidences 
of an unusual aptitude for music, both 
instrumental and vocal. He was gifted 
with a voice of such superb quality, 
however, that he early decided to con- 
centrate his musical studies along 
vocal lines, and while still in his teens 
he entered the Royal Academy of 
Music, London. 

His unusual gifts attracted the at- 
tention of impresarios and theatrical 
B directors, and when he was ready to 
leave the Royal Academy his services 
were sought in many quarters. With 
1*^ a voice, and a genius for acting that 
[IT was sufficient to meet every demand 

that the stage might entail, he entered 
grand opera, and within a short time 
became a conspicuous figure in British 
operatic circles. 

His inclination led him to enter 
light opera and musical comedy, and he 
rapidly became one of the idols of the London theatre-going 
populace. Then vaudeville, always demanding the best talents, 
claimed him, and he had such remarkable success in the large 
cities of the British Isles that his reputation brought him most 
tempting offers from American vaudeville producers. He 
came to this country, and during the past five years has ap- 
peared in practically all of the high-class vaudeville houses 
in the United States. 



GLEN ELLISON 

1923 Vista Del Mar, 

Hollywood, Los Angeles. Calif. 



Barberton (Ohio) is the only city in the coun- 
try privileged with so many concerts, and last 
night's program, being the Fifteenth Tone Test 
Recital, was the best yet presented. Mr. Ellison's 
program appealed to all, his selections being well 
chosen and his absolute sincerity gained many 
friends. — Barberton News. 

No artist has appeared here in the same ca- 
pacity who has equalled Mr. Ellison in re-creating 
his voice with the New Edison, and the enthusi- 
astic audience bore evidence to the fact. Every 
opinion voiced was the same, that Mr. Ellison's 
re-creations were by far the best ever heard here, 
and his remarkable personality was a great asset 
in his favor. — Alpena (Mich.). 

It was a courageous thing to do. this inviting 
comparison with the singer of the songs and the 
records he had made, but the performance was 
very successful in every way. It was almost im- 
possible to distinguish more than one voice. — 
Post-Intelligencer (Seattle, Wash.) 



Glen Ellison’s Bookings For Tear 1918 



Spring Tour 

•Inn 23, Los Angeles Zone. 
Fob. 4, Des Moines Zone. 

11, 

18, Chicago Zone. 

25, 

Mar. 4, Detroit Zone. 

11, Cleveland Zone. 

18, Toronto Zone. 

25, 

Apr. 1, 

8 , 

15, New York making 
Records. 

22 , 

29, Kansas City Zone. 
May 6. 



Fall Tour 



Oct. 



Aug. 26, Kansas City Zone. 
Sept. 1, 

8 , 

15, 

22, 

29, Detroit Zone. 

6 , 

13, 

20, Des Moines Zone. 
27, 

3, Cleveland Zone. 

10 , 

17, 

24. 

1 . 

8. Chicago Zone. 

15, 



Nov. 



Glen Ellison 



What they say about the 

Glen Ellison-Edison T one T est Recitals 

The Jobbers in whose Zones Tone Tests have been given : 

R. B. Alling, Detroit • 

M. M. Blackman, Kansas City. 

L. N. Bloom, Cleveland. 

C. E. Goodwin. Chicago. 

Harger & Blish, Des Moines 
0. A. Love joy, Los Angeles. 

A. R. Pommer, San Francisco. 

R. S. Williams & Sons Co., Ltd., Toronto , 
Canada. 

Say: "Best Tone Test I have ever seen." 

The Dealers 

[Extract of letter from Dan O. Thomas, Bar- 
erton, Ohio, to all Edison dealers.] 

This marks the Fifteenth Tone Test Recital I 
have had. which places me In a position to be a 
good Judge, and I say without hesitation that the 
Qlen Ellison Tone Test last night was absolutely 
the finest ever staged in Barberton. Mr. Ellison, 
aside from his personality, is a big money-maker for the dealer. 

[Extract of letter from Carl Latenser, Atchison, Kansas, to M. M. 
Blackman, Kansas City.] 

After having heard nearly everyone of the different artists in Tone 
Tests, in my opinion Mr. Ellison is the best Tone Test Artist the 
Edison Company has. If you are fortunate to get Mr. Ellison again 
in the Fall book him for me right away. 

[Extract of letter from Chas. P. Sauer, Chillicothe, Mo., to Phono- 
graph Company, Kansas City.] 

I am confident that this is the best spent money for advertising I 
have ever spent. If I can get Mr. Ellison again In the Fall, I certainly 
want the opportunity to have him, as I only have* to announce that 
he will be here and a crowd is assured. 

The Press Critics 

Glen Ellison can sing, recite, and is a delightful entertainer. Be- 
sides it gives one a real thrill to experience the voice re-creation as 
shown by Mr. Ellison last night. Those in the audience could not tell 
when he left off and Mr. Edison's science began.— Atchison (Kan.) 
Daily Globe, May 6. 1918. 
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by Ronald De thief son CJ 

with thanks to 

Crippen, Research Archivist, The Edison Institute 



Recently I had the pleasure of studying all the 
Edison Artist Files at the Henry Ford Museum. The 
files were assenbled by Edison's publicity department 
beginning in the early years of the century and contin- 
uing through 1929. By late 1929, Edison had given up 
making entertainment records and phonographs, but the 
company still made radios and other goods which were 
advertised on a weekly radio program "Favorite Music of 
Famous Persons." The most recent items in the Artist 
Files were from the Edison Radio News Bureau, successor 
to the publicity department of phonograph days. The 
bulk of the material in the files covers the period 
1915-1921, the heyday of the Diamond Disc. 

In the early pre-World War I years, the file ma- 
terial takes the form of letters to and from artists 
and also photos, many of which appear to have been pro- 
vided by the artists themselves. Indeed, many photos 
are snapshots candidly showing the artists at play or 
on "Tone Test" tours around the United States. 

Then, in 1919, Edison established a Feature News 
Service under the direction of Roy T. Burke, who also 
wrote Diamond Disc liner notes under the initials R.T.B. 
The News Service provided photos and articles to news- 
papers, magazines and Edison dealers wanting informa- 
tion about Edison artists. This material was also used 
in the company's advertising campaigns. Countless 
clippings attest to the fact that the material was used 
throughout the United States and Canada. 

In June, 1920 Edison's Feature News Service went 
into high gear with the publication of huge "broadsides" 
for use in periodicals. These full page, newspaper- 
size ads showcased Edison's classical talent in scenes 
of Tone Test concerts. Several of these "broadsides" 
survive in the collection at the Henry Ford Museum. The 
Edison company also publicized artists by subsidizing 
brochures which its recording artists gave out at con- 
certs. These pamphlets always featured a plug for the 
Diamond Disc, but they did form an added publicity boost 
for artists who might otherwise have been unable to af- 
ford such publicity. The publicity material remaining 
in the files suggests that the company was spending 
large amounts of money promoting its classical and pop- 
ular artists, particularly between 1919 and 1921. 

Besides creating its own news service, the Edison 
company also used other news services like Underwood 
and Underwood and the Bain News Service. These services 
helped provide still more material to feed Edison's 
high-powered publicity department. 

However, all this came to an end in 1922 when se- 
vere cutbacks were made in all phases if Edison's re- 
cording and phonograph activities. The recession of 
1921-22 and the inroads on phonograph and record sales 
due to radio hit the company especially hard. Charles 
Edison, the inventor's elder son, was quoted regarding 
these cutbacks in his biography Out of the Shadow : 

"We found ourselves out on a limb, and Mr. Edi- 
son gave instructions to cut the payroll. I 
knew I had built up this beautiful organiza- 
tion and I didn't want to see it destroyed. 

Father and I had some pretty heated arguments. 
Finally, he virtually relieved me of the re- 
sponsibility and took over himself. He start- 
ed going through the shops like a bulldozer. 



Sometimes the good went out with the bad. But 
if he hadn't done that, we probably would have 
been bankrupt." 

(from put of the Shadow by John Venable, published 
by the Charles Edison Fund, E. Orange, N.J., 1978 

Now to turn to the contents of the artists' files. 
Some files are rather empty. Billy Murray's has very 
little in it. Perhaps his file was cleared out after 
he signed an exclusive Victor contract in mid-1920, but 
neither is there anything in his file for the period 
1928-29 when Murray was again recording for Edison. I 
could find no file at all for Ed Meeker, one of Edison's 
favorite artists and a member of the recording studio 
staff. And Gladys Rice is listed under John Rice, her 
father. It may be that he was her manager. 

Then there are numerous files for obscure tenors, 
sopranos and instrumentalists which contain a picture 
and a few press clippings. Some of these artists never 
had records released. Perhaps files were started for 
them and then closed because Edison, himself, decided 
he didn't like their test recordings. An interesting 
file in this "non-artist" category is Luisa Tetzzini's. 
Did she make test recordings for Edison, or was she ap- 
proached for an exclusive contract that was never con- 
summated? 

The Edison company's relations with its recording 
artists were usually cordial, but a notable exception 
was the case of Rachmaninoff. Edison personally dis- 
liked the great pianist's playing style, calling him a 
"pounder." Word of this opinion may have reached Rach- 
maninoff, but the artist's file documents an incident 
which may have had more to do with his ultimate deci- 
sion not to continue as an Edison artist. 

According to a letter in his file, Rachmaninoff 
gave a concert in Baltimore shortly after he had become 
an Edison artist and had made his first records. He 
was upset to see an advance copy of the concert program 
in which he was listed as a Victor artist, so he took 
it upon himself to visit several Edison dealers in Bal- 
timore to see if they were promoting his current con- 
cert and his records. Not only was there no "cross- 
plugging" of the concert and records, none of the deal- 
ers had his records in stock. Furthermore, some deal- 
ers had never heard of him! Rachmaninoff was quite 
vexed by these events, so much so that he asked an 
associate, V.E.B. Fuller, to write to the Edison com- 
pany expressing the pianist's extreme displeasure at 
his treatment by Thomas A. Edison, Inc. Fuller's let- 
ter was evidently rushed to Edison's vice-president 
William Maxwell, who responded quickly: 

Mr. V. E. B. Fuller, Manager, 

Ampico Department, 

American Piano Company, 

Fifth Ave. Cor. 39th St., 

New York City. 

Dear Mr. Fuller: 

Your letter of the 10th is noted. 

When you have the opportunity, please say to 
Mr. Rachmaninoff that we think so much of his re- 
cordings that we intend to make them exclusively 



from new moulds Mr. Edison has perfected. This 
has retarded production. By the latter part of 
next week we expect to have enough RE-CREATIONS 
to keep ahead of his concert tour. 

None of his RE-CREATIONS is as yet in the 
hands of the trade. You will, of course, real- 
ize and can explain to Mr. Rachmaninoff that it 
would be premature for us to advertise, or for 
our dealers to advertise, him until his RE-CRE- 
ATIONS are available. 

We have not as yet made any formal announce- 
ment of Mr. Rachmaninoff and it is therefore not 
surprising that some of our dealers are unaware 
of the fact that he has made recordings for us. 

We greatly value his recordings and we ex- 
pect to advertise them and their author with 
great effectiveness. When our campaign has 
started, I feel rather confident that Mr. Rach- 
maninoff will be fully satisfied. The delay is 
regretted more by us than it can possibly be by 
him, but I think he will be quick to admit that 
such delay has been justified, when he hears 
prints made from the new moulds in comparison 
with those prints which were made from the first 
moulds and of which I believe Mr. Rachmaninoff 
has samples in his possession. 

In the fourth paragraph, you refer to "a 
series of slips which had been made in the ad- 
vertising campaign being done by this Company 
in cities in which he is playing." I am not 
sure whether you refer to the American Piano 
Company or ourselves. If you refer to us, you 
are under a mistaken impression, as we have not 
as yet been trying to do any advertising of 
Mr. Rachmaninoff, although I believe the Atlanta 
jobber did some on his own initiative. 

Yours faithfully. 
Vice President 



An internal company memo from Maxwell sheds more 
light on the relationship of Rachmaninoff and the com 
pany: 



5 December 1919 

Mr. Robert Gayler: 

I have asked Mr. Pullin to send you, by Par- 
cel Post, prints from the new moulds of the Rach- 
maninoff Re-Creations. I believe the superior 
quality of these Re-Creations will reconcile Mr. 
Rachmaninoff to the delay in announcing his re- 
cordings. 

We are beginning shipments of these Re-Cre- 
ations in limited quantities today and very short- 
ly the dealers in the various towns, where Rach- 
maninoff appears in concert, will have his Re- 
Creations and be in a position to advertise them. 

I am sending you under another cover the broad- 
side which will be mailed to the dealers. I hope 
that Rachmaninoff will be pleased with the adver- 
tisements. 

I am also sending you a gelatin print of 
Rachmaninoff, which is now available to our 
dealers. 



I have written Rupert Hughes to ask him 
whether he will listen to the Rachmaninoff Re- 
Creations and write a signed critique. As you 
know, Major Hughes writes very entertainingly 
about music and his work as a novelist makes him 
well-known throughout the United States and Can- 
ada. If Hughes will write a signed critique, it 
will be featured in the February number of "Along 
Broadway", which by that time will probably have 
a circulation of more than 400,000. The circula- 
tion is now about 350,000. We should doubtless 
be able to make other uses of the Hughes critique, 
depending on its character. 



As stated to you over the telephone, we can- 
not feature Mr. Rachmaninoff in a magazine adver- 
tisement, unless he will make a Tone Test. As a 
matter of policy, in which I think you will agree, 
no artist is sufficiently big to dictate to this 
Company how it will advertise him. We have found 
Mr. Rachmaninoff somewhat captious and, between 
you and me, he will have to get down to earth, if 
he expects us to advertise him extensively. 






SERGEI 

RACHMANINOFF 

The Greatest Living Musician 

proves that his art has 
been truly Re-Created 
by the New Edison. 
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One of the pieces of advertising eventually used to promote the Rachmaninoff records 
(Courtesy of Archives and Library, The Edison Institute, Dearborn, MI 48121) 




SAVE $30 
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on the 

ULTIMATE 

picture history 
classic jazz 



This isn’t the first picture history of jazz. But it’s so 

clearly the best, so stylish, so comprehensive that we 

feel safe in saying that nothing can ever surpass it. 

Here, in a word, is the face of classic jazz. . . 

• 1,445 photos, most of them beyond price, from Fate 
Marable’s 1919 band on a New Orleans riverboat to 
Charlie Parker and Dizzy Gillespie reunited at 
Birdland in 1950. Among the treasures: hundreds of 
posters, record labels, sheet music covers, etc. 

• Lengthy word-and-picture sections on New Orleans, 
Chicago, New York, Kansas City, California, 
Europe, Jazz on Film (loaded with new information 
and unpublished pictures, especially on obscure all- 
black musicals). Swing, Modern. 

• Extensive photo captions, rich in lore and data. 
These captions, along with the introductory essays 
that open each section, are actually a jazz history by 
themselves even without the photos — over 75,000 
words. 

•121 vintage record labels of jazz classics, all 
reproduced in the vivid original colors. If you ever 



deposited a 78 on the old radio-phonograph (careful 
— ever so gently), this beautiful section will over- 
whelm you with nostalgia. 

• Giant in size: 360 pages, 9x12. 

• Index of some 3,000 performers, films, clubs, etc. 

• Index of some 1,000 songs. 

• Printed thruout on good heavy stock to do justice to 
the rare, sometimes somewhat faded old photos. 

• Handsome endpapers in color. 

• EXTRA! “Jazz Fan” by Paul Bacon. Yes, jazz fan, 
this is YOUR life — a wonderfully evocative piece 
about how Bacon (and most of us) came to ap- 
preciate jazz. 

If you’re skeptical about whether a brand new jazz 

book can have something fresh to show you about the 

Golden Age, consider the words of John Hammond, 

dean of jazz record producers for half a century: 

“It is extraordinary, with so many books devoted 
to jazz published during the last fifty years, that 
one should now come along that is absolutely an 
essential part of every aficionado’s library.” 



How to get this massive $39.95 volume for ONLY $9.95 
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l enclose S9 9b Please send me Black Beauty. White 
Heat hy Frank Driggs & Harris Lewme. postpaid and at 
no additional charge At the same time please accept 
my membership in the Movie/Entertainment Book 
Club I agree to buy 4 books over the next 2 years at 
regular Club prices plus shipping and handling After I 
buy and pay tor 4 books at regular Club prices, my 
membership may be ended either by me or by the Club 
I will be ottered some 200 books on movies and enter 
tainment the majority at 20-33% discounts plus ship 
pmg and handling For every book I buy at the regular 
Club price i receive one or more FREE Bonus Book 
Certificates which entitle me to buy many books at tar 
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below regular Club price, usually at 60-80% discounts 
I II be ottered a new Club Selection plus Alternates 
every 4 weeks (13 times a year) in the Club bulletin 
PREVIEWS If I want the Selection. I will do nothing and 
it will come automatically If I want an Alternate or no 
book at all. I ll notify you on the handy card by the 
deadline date specified If I should ever receive a 
Selection without having had 10 days to decide if I want 
it. I may return it at Club expense and receive full 
credit PREVIEWS also includes news about my fellow 
members and their hobbies I am welcome to send in 
similar items about myself and my interests PREVIEWS 
will publish every such item it deems suitable FRF[ 
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“The irresistibility of some of the pic- 
tures will cause even impoverished 
jazz fans to come up with the hefty 
price tag.” — Publishers H eekly 
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State-of-the-art electronics for 78's, cylinders and pre-RIAA 
LPs! OWL Audio Products are now in use in the largest 
archives and the homes of serious collectors world wide. 




The OWl I equalization and filter unit, with features found on no other moderately-priced unit. Custom 
cartridge kits and stylus for every form of disks and cylinders. Cylinder electrical reproduction kit for Edi 
son machines. For free brochure and prices write: 

OWL Audio Products, Inc. • POB B16, Ansonia Station • NY, NY 10023 • phone (212) 757-4667 






Kindly mention The New Amberola GRAPHIC when responding to advertisements. 
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With reference to the proposed Tone Test, 
we shall not say that the reproduction is exact, 
unless competent witnesses testify that such is 
the case. In other words, we do not want to tell 
anything but the truth. 

W. Maxwell. 
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Other letters mildly take the company to task for 
not publicizing artists in monthly supplements. In- 
strumentalist Carl Tollefsen wrote the following letter 
expressing his feelings in 1915s 
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BROOKLYN. N. Y. 



Feb. 11th. 



Advertising Manager. 

Edison Phonograph Co. 

Dear Sir:- 

Every now and then I come across literature 
on the Edison Disc and it has struck me as very- 
strange that whenever I meet with the page with 
the caption "Artists who make records for the 
Edison Disc" I fail to find mention about my 
Trio or any reference to it. 

If it is for lack of information I should 
be glad to supply the data. The trio is now 
under the management of Gordon and Maurice 
Fulcher of Chicago who have booked us for eleven 
weeks throughout the West and South as far as 
Denver. (See Musical America issue of Jan. 
22nd.) These concerts are under the best aus- 
pices in each city and it can’t hurt to "toot 
our horn a bit" as it indirectly comes back to 
the company. If the records we made some time 
ago were on the market I should be pleased to 
include that information on my literature. I 
am sending you a new photo of the Trio and some 
circulars. If there is anything I can do to 
co-operate in boosting the records I shall be 
happy to hear about it as I am well aware of 
the publicity such records give our organiza- 
tion and it can only work to out mutual wel- 
fare. 

With kindest regards I am 
Very Truly yours 




The company responded that only one take from the 
Trio’s recording session had been approved by Mr. Edi- 
son and that it would be featured in the next month’s 
record list. (If artists were upset when Edison per- 
sonally rejected their recordings, they evidently kept 
such thoughts to themselves, as there are no letters 
of protest.) 
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jt More typical of the relationships between the 

1 company and its artists is the tone of Harry Humphrey’s 
file. The elocutionist's file contains a letter con- 
cerning voice and diction which was requested by the 
publicity department so that some of Humphrey's exper- 
tise could be passed along to the public via an arti- 
cle in Edison's monthly music magazine Along Broadway . 
Humphrey's letter appeared in March, 1921. Below is a 
condensed version of his letterhead (note the Edison 
endorsement) plus a few of the more interesting pass- 
ages from his 2-page letter: 
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I have found Mr. Harry E. Humphrey’s voice, delivery and 
enunciation to he one of the most perfect I have 
ever heard.” 




Victor Phonograph 
Elocutionists and 
Speakers. 

Bryan. W. Jennings 
Clark. Champ 
Coghlan. Ruse 
Davenport, Edgar L. 
Evans. Admiral R. D. 
Greet. Ren 
Hilliard. Robert 
Humphrey, Harry E. 
Peary. Robert E. 

Riley. James Whitcomb 
Roosevelt. Theodore 
Shackleton. Sir E. 

Taft. Wm. Howard 
Terry. Ellen 
Wilson. Woodrow 




ONE VOICE IN A MILLION, 
AND OVER A MILLION 
HAVE HEARD IT. 

Mr. Harry E. Humph- 
rey. the man specially 
engaged by Thos. A. 
Edison to make records 
for the lecture system 
of the Panama Canal 
concession at the Pan- 
ama-Pacific Exposition, 
is now playing with 
Win. A. Brady's "Sin- 
ners" Company at the 
Cort. Over a million 
people at the Exposition 
have accorded Mr. Hum- 
phrey the compliment 
of having a remarkably 
clear and distinct voice. 
— S. F. Bulletin. Call and 
Chronicle. 



HARRY E. HUMPHREY 

ACTOR. ENTERTAINER, LECTURER 

"Good reading, in this country, is well nigh 
a lost art. Even some of our foremost actors 
and many of our leading orators fail to meet the 
test. What do I mean by a test?... If you wish to 
judge his ability as a reader, listen to a pho- 
nograph record of his voice. Most of our promi- 
nent men and many well known actors have been 
thus recorded. Almost without exception these 
records show: faulty enunciation, incorrect tone 
production, badly managed breathing and a lack 
of timbre in the voice, that frequently detracts 
50 % from the effectiveness of the speech deliv- 
ered. " 

"Pick up any good book, daily: Mark Twain, 
Shakespeare, Whitcomb Riley, or Longfellow, and, 
with head well up, smile - take a full breath 
and begin reading aloud in an agreeable voice - 
so that any one within a radius of fifty yards 
can hear and understand you . 

"Try to do this for five consecutive minutes 
without yelling or straining the throat. You 
will probably become aware at once of some seri- 
ous defects and impediments in your vocal appa- 
ratus. . 

"The speaker's tongue is pointed, in con- 
trast with the drunkard's, which is thick (or 
used to be). A number of good exercises have 
been devised to secure this much to be desired 
'pointed tongue', chief of which is to point 
the tongue and run it straight out of the mouth, 
much after the fashion children use in making 
faces at each other." - . c . 
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Humphrey's reference in the final passage to the 
drunkard who "used to be" is an evident reference to 
the recently enacted Volstead Act. 

His file contains magnificent photographs of him 
in all his professional stage roles from Hamlet to 
Prisoner of Zenda. There is even a likeness, of him as 
Abraham Lincoln. I thought I had stumbled upon an ex- 
ample of make-up used by Humphrey in his oft-delivered 
declamation of the Gettysburg Address, but no. On the 
back of the phcto Humphrey had written, "Lincoln acci- 
dental likeness. This make-up was made for a 'Down 
Last' farmer." 



Among the contents of Cal Stewart's file are two 
letters suggesting his friendly relationship with Fred 
Rabenstein, Edison's recording studio paymaster. Both 
letters are written in Stewart's style of rural humor 
and, indeed, can almost be considered unrecorded Uncle 
Josh monologues! His personal letterhead is reproduced 
with the second letter. 



on most everything else. Although we managed 
to get 111.50 Net. for our grand aray of wit 
talent and beauty at the Oprey Hall last evening, 
at the Hotel where we are stopping the Land Lord 
has a sign when through using the towel do not 
throw it on the floor, so I wrote under the sign. 
I was careful with the towel and stood it in the 
corner it had one comer broken off where I used 
it. but some one had done that before I arrived, 
but he is liable to charge me for it. it is heap 
plenty warm here they have a rapid transition 
from Winter to Summer out here, the thermometer 
to day registers 87 above zero, and just two 
weeks ago they had a blizzard out here in which 
a man froze to death just a few miles from here, 
such is Kansas. Our Season is nearing the end. 
and I am now anxiously awaiting the finish and 
looking forward with longing for my Annual bath. 

Yours Truly Cal 



Bowling Green, Mo. 
3/9/19 Mr. F. J 

Dear Fred. 



Rabenstein 

New York, 



NY 



Got your little note. Well old pal I am glad 
you are still on the job. it will seem awful 
good to grab your fist and say " how " along 
about the first of June and mayhaps a little 
earlier. I will from time to time send you 
Some Copies of the metropolitan Press from the 
wide places in the trail which we visit. Aint 
they great? This is the Home of Champ Clark the 
Speaker of the House . And they think he is a 
joke here. Which only goes to prove the old 
saying. A prophet is never without honor save 
in his own land. I was at Laclede Mo. the home 
of General Pershing one day last week and the 
General wont know the old place when he gets 
back from France, they have two more lengths 
of hitching rack in front of the general store 
a new hay scales. Some new planks in the depot 
platform. Len Weaver opened a Bevo and food 
parlor. Right on main street there is a new 
spit box in the Post Office. And Jim Wilson has 
a new tire on his Ford. And an Edison Diamond 

Disc in the Hotel Dinning Room. Jake Wheelers 

gal the one that is deaf has been hired to run 
it at meal time, they have three records but 
are saving one to welcome... 

(Unfortunately, the letter breaks off at this 

point, as the last page of it has been lost.) 




Herrington, Kas 
Dear Fred 

I am writing you from one more wide place in the 
trail, this is in the heart of the Short grass 
Country, and by the same token they are short 



(I have tried to preserve Stewart's original spell- 
ing, punctuation and capitalization.) 
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Walter Van Brunt, Edison's favorite popular art- 
ist, has two files one as Van Brunt and one as Wal- 

ter Scanlan. There is an interesting letter describ- 
ing the problems caused when Van Brunt changed his 
professional name to Scanlan (note: spelling and punc- 
tuation as in the original ! ) : 




In * comedy with songs 

"IRISH EYES". 

vy* E E POSE 



Oct., 22nd 1921. 



Thomas A. Edison Inc., 

New York., 

Attention Mr. Miller., 

Dear Mr. Miller: 



I am enclosing herewith letter from Mr. 
John Dunne, representative of Walter Scanlan and 
same is self explanatory as regarding the Wal- 
ter Van Brunt matter., I have had this up with 
Organe as the agents in Philadelphia discovered 
Photographs of Mr. Scanlan marked VanBrunt but 
I think same was an old photograph., Mr. Walsh 
wrote me that there was a sale for Walter Van 
Brunt records and the company wanted to con- 
tinue this business which is only naturaly but 
what we object to is taking advantage of Walter 
Scanlan 's appearance in the towns to bolster 
up the sales and conteract all the advertising 
we are doing to establish the Walter Scanlan 
name and now that he is recording for your com- 
pany under the name of Walter Scanlan it seems 
to me the best policy for the Edison company 
would be to try and establish the Walter Scanlan 
name also as that is the name present re-crea- 
tions are being sold under and it not only con- 
fuses the public on the Edison rec-reations but 



is a serious matter for us as we are spending 
enormous sums trying to establish the name of 
Walter Scanlan and the jobbers writing around 
advising dealers it is Walter Van Brunt is con- 





